
BEVERLY HILLS, CALIFORNIA: The world’s largest
developer of exclusive, private residential resort communi-
ties, Discovery Land Company boasts over 10,000 members
and an expansive portfolio of properties that ranges from
Hawaii to the Dominican Republic and from Idaho to
Mexico’s Baja Peninsula. Founded in 1994, Discovery passed
the $2 billion mark in annual real estate and membership
transactions in 2018.

Behind the expansion is Discovery’s genius founder and
CEO, Mike Meldman, not your typical suit-and-tie kind of
guy. Calm, casual, unconventional, and self-confident, he
frequently does business in a T-shirt and flip-flops, a dress
code that carries over to Discovery golf courses.

“While I wasn’t an avid golfer when I started the com-
pany, I do love the game and do play a lot more now,” said
Meldman, “I wouldn’t classify myself as a golf purist and
to this day, I question why golf at other clubs require a
tucked-in collared shirt to step onto the first tee. The
game of golf can be so much more fun and does not
require such formality.

“I hired Tom Fazio to design the majority of my courses.

In my mind, he is the best in the business and understands
the balance of aesthetics and playability. I want you to enjoy
the day, not grumble about losing a dozen golf balls.”

Meldman’s vision, however, goes far beyond gorgeous
greens. “Much of our success is credited to a focus on a
lifestyle for the whole family, not just the golfer,” noted
Meldman. “Our hallmark Outdoor Pursuits program start-
ed at Iron Horse in Whitefish, Montana, and programming
continues to take full advantage of the great outdoors.
From zip-lining at Playa Grande in the Dominican
Republic to paddle boarding offshore in Hawaii, we aim to
create one-of-a-kind experiences that stretch the bound-
aries of what you would expect at a private club.

“There’s always something going on at our communi-
ties. All you have to do is show up,” said Meldman, adding
that the beautiful settings and the extraordinary ameni-
ties all point to an even more important goal. “I am drawn
to untouched places where our team can create intimate
communities, where parents can spend time together
with their kids and grandkids. Time is, after all, really our
most valuable asset.” 

FAZIO FANTASTIC

“I have known Mike for decades
and have designed more than a
dozen courses for Discovery,” said
Tom Fazio. “His positive attitude,

ethics, boundless energy, and determination to do it right
turned him from a pioneer in the industry to the most suc-
cessful developer of all time. 

“My Discovery courses represent my best work. If Mike
is looking at a property, it has to be special. Our philoso-
phies for the game mesh well. 

“My business relationship with Mike has turned into
a friendship,” added Fazio. “I consider him to be under-
stated, humble, yet confident, methodical, and kind.
Some have inquired why Discovery has the ‘Midas touch.’
There is no luck involved. The Discovery team is commit-
ted for the long term and they understand the importance
of structuring a private community—no matter how exclu-
sive—to thrive in any economy.”

FAMILY FIRST

Discovery currently has 25 private communities with more
on the horizon, spanning more than 6,500 miles including
international locations. “We have witnessed the ups and
downs of the industry, the dawn of high-end daily fee facil-
ities, and the growth of golf management companies,” said
Tom Collopy, Discovery’s vice president of development.
“Through all the changes in the golf landscape, our com-
mitment to deliver the best private club amenities, service,
and architecture has never wavered.”

That’s not to say Discovery Land Company hasn’t
changed its mix of offerings. “Our foundation has always
been ‘family first,’” noted Collopy. “But, our newest commu-
nities highlight trends that our members have requested. For
example, there has been a shift in demand from custom
lots—that allow you to build a home from scratch—to
developer-built product. We have found, even at the highest
end of the market, that many customers are willing to sacri-
fice some customization for a faster, more efficient process. ➤
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“Magi c  Mike ” DISCOVERING MORE ABOUT MIKE’S MOTIVATION
“I’M LUCKY. I FOUND SOMETHING I LOVE TO DO, and I do it with people I love. Every decision is driven by one
fundamental objective: to make the time you spend with the people you care about most, not merely enjoyable, but
memorable. Whether you’re comfortable in a tie or T-shirt, what you find at Discovery you won’t find anywhere else.

These are places your kids will not only grow up in, but also grow to love. I am drawn to
places where I could connect with my boys—places where I could introduce them to the 
outdoors. I wanted to create fun and intimate destinations where my sons could spend time
with me and, in turn, someday do the same with their own kids.” – MIKE MELDMAN

Discovery Land Company continues its expansion 
across North America and the Caribbean.

The Remarkable Accomplishments of
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“Another change is the importance of outstanding prac-
tice facilities. Many members would prefer an afternoon of
working on their game over heading out on the course. The
days of a practice facility being used simply to warm up
before going to the first tee are long gone.

“Finally, we are creating our own luxury resort brand
and will have our own Discovery boutique hotels,” said
Collopy. “The benefits are twofold. Members and their
guests have access to accommodations, and the resorts
bring interested parties considering real estate, which
opens up an entirely new market. It truly is a win/win sce-
nario for everyone.”

ON THE RADAR

Business at Discovery is robust. Recently developed com-
munities like The Summit in Las Vegas, Nevada, and
Chileno Bay Club in Los Cabos, Mexico, are experiencing
strong sales. Meanwhile the company has three new proj-
ects and more in the pipeline for 2019.

“It now sometimes takes years, and in some cases up to
a decade, for a project to close before Discovery can turn
the vision into reality,” said Collopy. “Our three newest
projects represent the finest Discovery has to offer, each
with a twist tailored to their location.”

Playa Grande sits on the north shore of the
Dominican Republic. “A long string of adjectives can’t
adequately describe the Rees Jones oceanfront design,”
said Collopy. “It’s as beautiful as anywhere in the world
with an Aman Resort as an added perk. The steep ocean
cliffs are the ultimate course hazard, and, after a visit, you
are likely to agree with Rees’s assessment that the course
is ‘better than Pebble Beach’ with year-round warm water
and sunny skies to boot.”

Driftwood is located on the outskirts of Austin, Texas.
“The ‘live music capital of the world’ has a void of high-
end private club communities,” said Collopy. “With sever-
al new corporate headquarters, including Apple, coming
to the city, the prospects for growth are only expanding.
This is the first Discovery community that will include a
city club as an added amenity. Located downtown, it will
be a place for members to enjoy a cool drink and have a
good meal while listening to a local band.”

Troubadour, in the suburbs of Nashville, Tennessee,
will open this fall. “Nashville and Austin have a similar
vibe,” said Collopy. “They both offer warm hospitality, a
vibrant local culture, and a quirky sense of humor.
Troubadour will also offer a service unique and perfect for
Nashville. We are converting Loretta Lynn’s old on-site
mansion into a members-only music studio. What won’t
be different are the club’s stocked comfort stations for a
quick golf course treat. Plans call for a Sip’n Shack next to
the practice facility where you can indulge in a Tennessee
whiskey or a shot of homemade moonshine.” ■
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THE MADISON CLUB, LA QUINTA, CALIFORNIA
The Coachella Valley has long been a haven for Hollywood’s elite.
For more than a century, movie studios have used its landscape
as the backdrop for the deserts of Africa and the Middle East.
Madison Club is a modern interpretation of California’s classic
old-line country clubs. Its Tom Fazio design has clear views of
the Santa Rosa and San Jacinto Mountains.

MOUNTAINTOP,
CASHIERS, 
NORTH CAROLINA
Mountaintop, 4,000 feet atop
the famed Blue Ridge
Mountains, between the
historic towns of Highlands 
and Cashiers, is the ultimate
private retreat. Its Lake Club is
the perfect setting for a day on
the water jet skiing or fishing
on one of the community’s
three pontoon boats.

BAKER’S BAY, BAHAMAS
Baker’s Bay Golf & Ocean Club has a music-infused practice
facility; a no-shoes, swimsuit-suggested dress code; and a
33-acre, 200-slip, full-service, deep-water marina and village.

A Legacy of Success

For a complete overview of Discovery Land Company’s communities, please visit DiscoveryLandCo.com or contact
info@discoverylandco.com to request additional information. continued next page...

Troubadour
NASHVILLE, TENNESSEE
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CHILENO BAY, 
LOS CABOS,
MEXICO
Until the 1950s, 
Los Cabos was a sparsely
inhabited stretch of small
fishing towns. Chileno Bay
was an untouched shore
that had primarily been
shelter for Chilean pirates.
Hollywood stars such as
Bing Crosby, Lucille Ball,
and John Wayne flocked
to the secluded retreat
in private planes
and yachts.

SILO RIDGE, HUDSON VALLEY, NEW YORK
Close to New York City, yet a world away, Silo Ridge feels
like it’s part of New England.

THE SUMMIT, 
LAS VEGAS, NEVADA
The Summit is adjacent to Red Rock
Canyon National Conservation Area.
It’s equivalent to having your own
personal 200,000-acre backyard. 
The Tom Fazio course has two 
distinct characters. The first seven
holes play through a canyon with
topography that feeds your ball 
toward the middle of the fairway. 
On the 8th tee, the course 
dramatically changes and offers a 
lush, heavily wooded landscape.

MAKENA, MAUI, HAWAII
The land surrounding Makena 
Golf & Beach Club has served as
a focal point of South Maui for 
generations. Discovery Land
Company is reimagining the 
destination with a team of cultural
advisors to perpetuate this timeless
treasure. Its Outdoor Pursuits
programming has a strong 
connection to the water 
inspired by Michael Phelps 
(the most decorated athlete in 
Olympic history).

GOZZER RANCH, COEUR D’ALENE, IDAHO
Gozzer Ranch Club is ranked No. 28 on Golf Digest’s 
“100 Greatest Golf Courses.” Several holes play alongside the
edges of basalt bluffs where 100-foot spires, crags, and cliff
faces are backed by sweeping views of Lake Coeur d’Alene.

A Legacy of Success YELLOWSTONE CLUB, BIG SKY, MONTANA
The Yellowstone Club is considered by many to be the
pinnacle of private club living. One of the world’s only 
private ski-in, ski-out golf communities, the amenities
include a Tom Weiskopf design and 60+ runs covering
2,200 skiable acres of untouched powder.


