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Teeth of the Dog, ranked No. 27 in Golf Digest’s
“World’s 100 Greatest Golf Courses,” is named after
the coastline’s sharp_coral rock. “I didn’t have to create
anything. It wag;__aalre"a:dy here.” — Pete Dye

LA ROMANA, DOMINICAN REPUBLIC: After playing collegiate
golf, Kelly Sheehan achieved a rarity in golf by attaining certification
as both a PGA and LPGA Class A Professional and becoming the
first female head golf professional in the history of Ritz-Carlton/
Marriott Golf. Recently, she was appointed the director of golf sales
at the famed Casa de Campo Resort.

“For much of my career I've organized pro/memberinternational
golf trips for top private clubs,” said Sheehan. “I was lucky to travel
around the world and I've seen the competition. When the oppor-

i h ith here' tunity arose to join the team at Casa de Campo, it was a match
Unlike other Caribbean resorts, there’s . 4o i heaven. My experience allows me to understand what

no need to contact tour operators for day PGA and LPGA Club Professionals look for when planning a trip
excursions. Almost all of Casa de Campo ‘ . : .
, . . . for their members. Promoting Casa de Campo is selling the dream.
Resort’s sporting products, including golf, know it's a cliché b Iy visi d d
equestrian and shooting clays are on-site [ know it’s a cliché to say, but you must really visit to understand.
' ! " To see the smiling staff, hear the breaking waves, and feel the ocean
breeze is hard to put into print.

“My personal experience allows me to evaluate Casa de Campo
through a different lens. I understand that the professional’s rep-
utation is on the line when planning a trip for their members. We
spend a lot of time custom building the trips to tailor to the needs
of each golf group of eight or more. If you are looking for a des-
tination that is world-class with a roster of impressive amenities,
we are definitely a golf destination to cross off the bucket list.” B

For more information on packages, including unlimited golf, please
visit casadecampo.com.do.




