
SCOTTSDALE, ARIZONA: Mirabel Club provides an 
active lifestyle inside the gates of a spectacular custom 
home community built on 700 rolling acres of Sonoran 
Desert in the northernmost elevations of Scottsdale. It was 
originally developed by the world renowned Discovery 
Land Company (known for offering the best lifestyle in the 
most sought after locations in the world) and was ultimately 
successfully transitioned to a member-owned facility. 

Mirabel’s physical elevation, sitting some 3,000 feet 
above the valley floor, has close proximity to the Tonto 
National Forest and easy access to the area’s vast array of 
outdoor activities. The community’s fiscally disciplined 
operations (Mirabel is debt free) position it as the club 
of choice for those in the Valley of the Sun or new to the 
area who are looking for the combination of privacy, a gor-
geous desert setting, and a multitude of activity offerings.

Last year, Mirabel’s membership overwhelmingly voted 

to authorize a master facility plan to enhance and augment 
its non-golf facilities—with scheduled completion before 
the 2021 season. “Residents embraced our investment to 
ensure Mirabel’s facilities stay a step ahead of the other 
top golf clubs in the metro area,” explained Marcie Mills, 
COO/general manager at Mirabel. “We recognize how 
special our physical location is and expect our clubhouse to 
match. The influx of new residents to the Scottsdale area 
is resulting in a demographic sea change. Our combina-
tion of an outstanding Tom Fazio golf course, crisp service, 
and quality amenities make us uniquely positioned to be 
on everyone’s short list.

“Enhancements underway include expanding our Fit-
ness Center, adding four pickleball courts, enlarging our 
commercial kitchen, increasing dining space, and opening 
an indoor/outdoor peninsula bar,” said a pleased Mills.

Mirabel purposefully retains a 275 golf member limit 
to ensure unfettered access and maintains a social member-
ship providing entry to all non-golf and dining facilities (as 
well as certain limited golf usage in the off season). “Our so-
cial membership is viewed by many as a great entry point to 
Mirabel and those who might not initially view golf as a pri-
ority,” explained Nissa Sjoberg, director of marketing. “One 
visit and you will discover our noticeably warm, connected, 
and authentic membership is our strongest selling point.” ■

For more information, please visit Mirabel.com.

Magic

It’s the warm, inviting,  
and authentic membership 

that makes the  
Mirabel Club a standout.

Mirabel hosts the annual Maui 
Jim NCAA Golf Tournament.

Mirabel

“Mirabel’s long 
range planning 
has created a solid 
financial foundation 
and a proud, upscale 
membership.”
— TOM FAZIO


